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XapakTrepucTHKa TUCUUILIHHBI

Huctumnna “IIpodeccnoHalbHO-OpUEHTUPOBAHHBIN WHOCTPAHHBIA SI3bIK~ BXOJIHUT B

LUKJI 0a30BbIX JUCLUILIAH, ABJISIOIUXCS 00513aTE€IbHBIM KOMIIOHEHTOM JIJISl CTY/IEHTOB,

oOyuaronuxcst no crneunanbHoctd 5SB051100 — «MapkeTuHr» W HMMEET BaKHOE

3HaYeHUE B (POPMHUPOBAHUU Y CIEHHAIMCTOB B ATOM 00JIACTH OOIIETEXHUYECKUX,

0OIlIeHayYHBIX U  TIPO(PECCUOHANIBHO - JEATEIbHOCTHBIX KOMIeTeHIuA. CrocOOHOCTh

OCYIIECTBIIATh 3(PPEKTUBHOE HHOS3BIYHOE OOIIeHHe B X0j€ Npo(hecCHOHATBHOU

JESITETLHOCTH SABJISIETCSI BAXXHBIM KOMIIOHEHTOM MPO(ECCHOHATILHON MOJATOTOBKHU

CHELUAINCTA.

Heab AMCUUMIMHBI

OcHOBHOW 1eNbI0O Kypca SBISeTCS pacuiupeHue U  yriyOJeHue

TEOPETUUYECKUX 3HAHUW, a TaKXe COBEPIICHCTBOBAHHE MPAKTUYECKHUX

HaBBIKOB BJIaJICHUS MHOCTPAaHHBIM HAaBBIKOM B NpodeccuoHalbHOU cdepe.

Takxe kKypc npodecCHUOHATbHO-OPUEHTUPOBAHHOTO HHOCTPAHHOTO S3bIKa

peanu3yeT IOCTUXKEHUE YPOBHS S3BIKOBOM KOMIETEHIMH, TOCTAaTOYHOTO

IJIs  OCylecTBIeHUs  Oyayumed mnpodeccMoHalbHOW  AEATEIbHOCTH,

onpenensieMo CNenualbHOCThIO « MapKETUHT».

3agaum JUCUUIJINHBI

e 00yueHHE HMCIMOJH30BAHUIO MHOCTPAHHOTO fA3bIKa JJI BBIPAXEHUS CBOUX
MBICIEH B pa3IMYHBIX CHUTyalMsIX pedYeBOTro oOmeHus B pamMKax
U3yYEHHBIX TPOPECCUOHATBHBIX TEM B 00JIaCTH MapKETHUHTA;

e (opMupOBaHUE TEKCUKO-TPAMMATHUYECKUX HABBIKOBIUCHMA U PEUH IS

NPUHATUS MAapKETUHTOBBIX PEIMICHUN B NEATEIABHOCTH QUPMBI;

e YMEHHUE MOJIb30BATHCS CIOBAPHO-CIPABOYHOU JUTEPATYPOU U

npodeCccCuoHaIbHON TEPMUHOJOTHEH HA UHOCTPAHHOM SI3BIKE;

«JlaJibHEWIIIEe COBEPIUICHCTBOBAHUE JIMYHOCTHBIX KA4e€CTB CTYJEHTOB,

CBSI3aHHBIX C (POPMHUPOBAHUEM HABBIKOB camM000Opa30BaHMs, pacIIUPEHUEM

Kpyroszopa, pocToM Npo(pecCuOHaIbHON KOMIETEHIIUU.

B pe3ynbrate uzydeHus 1aHHOU JTUCHMIUIMHBI CTYJEHTHI JOJKHBI:

UMeTh NpeACcTABJEHHE O CIIEHUATbHON TEPMUHOIOTMN MapKETHHTA;



3Hamb.
- ICKCUYECKHI M IPaMMaTHYECKUIl MHHIUMYM HHOSI3BIYHOT'O OOIICHHS
1po()eCCHOHATILHOTO XapaKTepa, TEPMUHOJIOTHIO Ha HHOCTPAHHOM SI3bIKE B 00J1aCTH
MapKCTHHT A,
- OCHOBHBIC MTOHATHS U TEPMHHBI MApKETUHTAa HAa HHOCTPAHHOM S3BIKE;
- METOJHUKY IpPOBEJACHHUS KOHKPETHOTO MAapKETHHTOBOTO HCCIEIOBaHH,
TCOPETHYECKHUE OCHOBBI HM3YYEHHUS IMOTPEOMTEIHLCKOTO TMMOBEACHUSA H
METOJMUYCCKHE BOMPOCHl CETMCHTHPOBAHHS, IMO3HIMOHHPOBAHHMS TOBapa;
pa3pabOTKH KOMIIJIeKCa MapKETHHTa TOBAapOB M YCIYyr Ha HHOCTPAHHOM
SA3BIKE;
- MpaBUJ CIOBOOOpa30OBaHUsA, JEKCHUYCCKHUX EIAMHHUII, TEPMHHOJIOTHH,
XapaKTepHOU g mIpoheCcCuu «MapKETUHTY;
WHOCTPAHHBIH  S3BIK B  0oO0beMe, HEOOXOIMMOM IS  THOJYYCHHUS
npodeccruoHaibHOM HHDOpMANUU M3 3apyOEIKHBIX UCTOUYHHUKOB M OOIICHUS
Ha Mpo(decCHoHalIbHOM yPOBHE.
ymems:
- OPraHHU30BBIBATh PEUCBYIO ACATCIHPHOCTh HA MHOCTPAHHOM SI3BIKE, BBITIOJIHSTh
MIMCbMEHHBIN U YCTHBIN IIEPEBOJI TEKCTOB B paMKaX MPO(PECCHOHAIBHON Chephl
OOIICHUS,
- ACTI0JIb30BAaTh TEPMHUHOJIOTHIO MAapKETHHTAa HAa HHOCTPAHHOM S3BIKE,
NpeayCMOTPEHHON TEMAaTHYCCKHUM COJIEPKAaHUEM Kypca;
NPUMECHSATh OCHOBHBIC MMOHSTHS, IPHHITUITBI, METObI MapKETHHTOBOM
NEeATCIBHOCTH JJS aHajiW3a | pelleHus npodJieM B KOHKPETHOU
PKOHOMHYECKOW CUTyalluu Ha HHOCTPAHHOM S3BIKE;
MPOBOJUTh KOHKPETHBIC MAPKETHHTOBBIC HCCIICTOBAHUS 110
HHTEepecylomeld npobdieMe ¢ IpeJOCTaBICHHEM KPAaTKOTO OTUYETa IO HEMY
Ha MHOCTPAHHOM f3bIKE; MPOBOJUTh CETMECHTUPOBAHKE PBIHKA IO
pPa3JIMYHBIM MIPUHIIMIIAM U MO3UIMOHUPOBAHUE TOBapa, yCAYTH Ha
WHOCTPAHHOM SI3BIKE;
pa3paboTaTh KOMIIJIEKC MapKETHHIa MIPUMCHUTEIbHO K KOHKPECTHOMY
TOBapy HJIM YCJIyTr'e Ha HHOCTPAHHOM SI3BIKC.

- npuoGpecmu npaKkmuuecKue HaeovlKu':

- BOCTIpUATHS W TIOHMMaHHWS Ha CIyX COOOIIECHWH IEIOBOTrO, WH()OPMAIMOHHOTO H
npo(hecCHOHAFHOTO XapaKTepa; AUajJoTrHYecKOd M MOHOJIOTHYECKOW peur B Mpeaenax
poeCCHOHATTEHON JIeATeTLHOCTH B 00JIaCTH MapKETHUHTA; YTCHUS JIEJIOBOM M HAYIHO-
TEXHUYCCKON JOKYMEHTAIlMH, TpeaycMaTpUBaroIiee H3BJICUYCHHE WH(OOpManuu U3
MPOYNUTAHHOTO W €€ WCHOJb30BaHME B pEYH; TMHUCbMAa OQHUIMATBHOTO U
MPoQeCCHOHAILHOTO XapaKTepa.

- mepeBojia MPoGeCCUOHAIBHO 3HAYMMOTO TEKCTa ¢ HHOCTPAHHOTO SI3bIKa HA Ka3aXCKUM
U PYCCKHUH M C Ka3aXCKOTO M PYCCKOTO Ha MHOCTPAHHBIN; MUCHMO, HEOOXOAUMOE JIsI
MOATOTOBKY MyOJMKAIIH, TE3UCOB M BEJACHHUS TIEPETIHCKHU.

- TIEpEeBOJIa TEKCTOB MO CIEIUAIbLHOCTH; aHajIu3a JIMTEPATyphl MO CHENUaIbHOCTH,
COCTaBJICHHS 1 O(DOPMIICHHSI IETTOBBIX OyMar mpoecCHOHATLHOTO XapaKTepa.



Hucuunnuna «I[IpodeccnonanbH0-OpHEHTUPOBAHHBIN HHOCTPAHHBIN A3BIK)
npearnoiaraeT u3y4yeHue npeIMeTHON 00JacTH CHeIMaIbHOCTH HA MHOCTPAHHOM SI3bIKE,
COOTBETCTBYIOIIEH ypoBHIO B2 O611eeBporneiickoro craniapTa si3bIKOBbIX
KoMIieTeHIu (ypoBeHb 0a3oBoit cranaapTHocTH (111 HarmonaneHbI cTangapTHBIM 111 -
HC).

B xone nzyyeHust TUCIUIUIMHBI CTYJIEHT OBJIA/IEBAET COBOKYITHOCTBIO 3HAHUMN, YMEHUN
Y HaBBIKOB KaK KOMIIOHEHTOB JINHTBUCTUYECKOM, ParMaTH4e€CKON U COLIMOKYJIbTYPHOU
KOMITETEHIIHM.

B pesynbraTe n3yueHus: AUCUUIUINHBI AJIS1 BBIMOTHEHUS MPO(ecCroHaIbHOM
JESATENBHOCTH CTYACHT JOJKEH BIAAETh CICAYIOIIMMU PEUYEBBIMUA YMEHUSAMH:

8 obnacmu yCmHoUu KOMMYHUKAYUU U AYOUPOBAHUSL'

- YMEHUE CTPOUTD CBSI3aHHBIE BBICKA3bIBAHUSI PEITPOTYKTUBHOTO U MPOLYKTUBHOTO
XapaKkTepa, B TOM YHCIIE C apryMEHTAMEN U BBIPaKEHUEM CBOEIO OTHOLLIEHUS K
MOJIy4YeHHOU MH(pOpMaInu;

- YMEHHME JIeNaTh COOOIIEHUS U JTOKJIa/Abl Ha MPO(ecCHOHAIbHYIO TEMATHKY;

- YMEHHUE UCIOJIB30BAaTh U3YUECHHBIN A3BIKOBOM MaTepuall I BEACHUS JEI0BbIX
IIEPETOBOPOB;

- YMEHHE BECTU HEO(PULIMATIBHYIO Oeceay C y4ETOM OCOOCHHOCTEN HallMOHAIBHOM
KYJbTYpbl COOECEIHUKA; YMEHUE HAMPABJIAThH X0/ Oece/ibl, yMEHHE NIPEPBATh,
BO300HOBUTH IPEPBAHHYIO HeO(DUIIMATIbHYIO Oeceny;

- YMEHUE N0JIb30BATHCS PEUEBBIMU CPEACTBAMU YOEKIEHUS B ITyOJIUUHBIX
BBICTYIUICHUSIX HA IPO(PECCHOHATIbHBIE TEMBIL;

- YMEHUE NOHUMATh MyOIMYHbIE BBICTYIUICHHUS, B TOM YHCJIE IEPEIAHHBIE C TOMOUIBIO
CpEeIICTB Nepeaadyn nHpopManuu;

- YMEHUE NOHUMATh (PAaKTHUECKYI0 HH(POPMALIHMIO IO PAJAHNO U TEIEBUACHUIO;

6 obracmu YmeHus U NUCbMA.

- YMEHHUE YUTaTh U IOHUMATh JJUTEPATYPY 10 CHELUATBHOCTH;

- YMEHHE U3BJIEKaTh (PAKTHUECKYIO0 HH(OPMALIMIO U3 Mpecchl U ceTu HTepHET;

- YMEHHME NucaTh OpULIMaIbHbIe U HeO(UILIMaIbHbIE TUCHMA;

- YMEHHE COCTABJIATh COOOIIECHNUS, UHCTPYKIIUHN, KOHTPAKTHI, TUIaHbI, PE3IOME, 3aKa3bl,
pedepatsi;

- YMEHUE 3aMOJIHATh aHKETHI, IEKJIApalny;

- YMEHUE apryMEHTUPOBAHHO M3JIaraTh MHEHUE 1O MPEI0KEHHOMY BOIIPOCY;

- YMEHHUE MPOBOJIUTH TBOPUECKUI aHaIN3 U 00001eHne (PaKTOB B TUCbMEHHOM (hopMeE;
8 obaacmu nepegooa.

- YMEHUE NEPEBOIUTH JIETOBYIO KOPPECTIOHICHIIMIO C THOCTPAHHOTO SI3bIKA HAa POJIHOM
Y C POJTHOTO Ha UHOCTPAHHBIN;

- YMEHHUE OCYHIECTBIATh peepaTUBHBIN U aHHOTUPOBAHHBIN MEPEBO TOKYMEHTOB,
CTaTell U IpYyrux MaTepuasoB Mo npodhecCuoHaNbHOM TEMAaTUKE C MHOCTPAHHOTO SI3bIKa
Ha POJHOU U C POJHOIO0 HA MHOCTPAHHBIN;

8 obnacmu epamMmamuKy:

* Present Perfect Simple and Present Perfect Continuous

* Past Simple and Past Continuous and Past Perfect

* Question tags

» Will/going to, Present Simple, Present Continuous for the future



* Future Perfect

* Phrasal verbs

* Zero, first, second and third conditionals

» Wish and if only

* Passive

» Compounds of some, any, no, every.

* Reported speech

* Relative clauses

* Conjunctions: although, despite, in spite of, otherwise, unless
» Modals: present and perfect

« Always for frequency/+present continuous

IIpepexkBU3UTHI
JUia  u3ydeHHs JaHHOM JUCUUIUIMHBI HEOOXOAMMO YCBOEHHE CIEIYIOIIUX
mucuutuiaH: MHocTpanusiil s3bik (Kype OakanaBpuara Yposerns Al, A2, Bl)

ITocTpekBU3UTHI

3HaHUsA, TOTYyYSHHBIC NTPY M3yUYeHUH TUCHUILINHEI «[IpodeccnonanpHo-
OPUEHTUPOBAHHBI MHOCTPAHHBIN SI3BIK», UCIIOJB3YIOTCS ITPU OCBOCHUU TUCITUTLIINH:
«Mapxketusry, «BHyTpudupMeHHOE MUIaHUPOBaHUE», « T€OpHUs CUCTEM U CUCTEMHBIN
aHaJIN3».

TemaTnueckuii MJIaH TUCHUILINHBI

TpynoeMKoCTh 110 BUAaM 3aHATUH, Y.

HanmenoBanue pasnena (te
VMEHOBAaHME pasjieia (TEMbI) texuy | TPAKTHIC naboparo cper | cpe
CKHE pHBIE
1 Introduction to the subject area of 2 2 2

specialty marketing.

Text: The marketing mix.

Grammar: Past Time: Past Simple, Past
Continuous, Past Perfect, used to, would;
2. Formation of professional marketing 2 2 2
glossary of key terms. Professionally-
oriented foreign language as a
disciplinary phenomenon service
marketing.

Text: SWOT analysis.

Grammar: Present Perfect Simple and
Present Perfect Continuous, Past Simple;
3. Study of the role and place of 2 2 2
marketing in the organization, the
requirements of the modern marketer.
Text: Marketing strategy and marketing
plan.

Grammar: Will, going to, Present Simple,
Present Continuous for the future. Future
Perfect




4. The evolution of the emergence and
development of marketing.

Text: Marketing ethics.

Grammar: Phrasal Verbs | (transitive and
inseparable)

5. Special professionally-oriented
material for the study of the general
characteristics of modern marketing.
Text: The market environment.

Grammar: Phrasal Verbs Il (transitive and
separable, intransitive)

6 Basic concepts of marketing research.
Text: Legal aspects of marketing.
Grammar: Zero, first, second and third
conditionals

7. Basic categorical conceptual apparatus
of studying marketing environment.
Professional foreign language for learning
the basic functions of marketing.

Text: Research.

Grammar: Wish and if only

Review 1

8 Consumer behavior in the commaodity
markets.

Text: New product development.
Grammar: Passive

9 Basic concepts and terms of market
segmentation. Text: Brainstorming.
Grammar: Compounds of some, any, no,
every

10 The concept and the basic elements of
the marketing mix.

Text: Product and service type.

Grammar: Conjunctions: although, despite,
in spite of , otherwise, unless

11 A study of the domain of planning and
control of marketing.

Text: Product life cycles.

Grammar: Reported speech

12 Orientation in the texts in a foreign
language in the field of marketing.
Text: Selling products and services.
Grammar: Relative clauses

13 Speech in professional communication
and academic writing in professional
language

Contact professionally oriented foreign
language disciplines.

Text: Branding.

Grammar: Conjunctions: although, despite,
in spite of , otherwise, unless




14 Professional foreign terminology in the 2 2 2
field of educational and socio-economic
disciplines. The transformation and
differentiation of professionally oriented
foreign.

Text: Brand values.

Grammar: Modals: present and perfect
Review 2

15 The concept of differentiation 2 2 2
professionally-oriented vocabulary of a
foreign language on the application.
Text: Market segmentation.

HUTOrO: 30 30 30

IlepeyeHb NpakTHYECKUX (CEMUHAPCKUX) 3aAHATHH

1. Specialization of marketing in a professional foreign language.

2. Using a professional dictionaries for the development of the basic concepts of
marketing functions in a foreign language.

3. The evolution of the emergence and development of marketing in a foreign language.
4. Basic concepts of evaluation factors of marketing environment of the organization in
a foreign language.

5. Methods of marketing research in a foreign language.

6. professional terms in a foreign language in basic marketing strategy of the company.
7. Professional terminology used in the field of market segmentation.

8. The study of the basic elements of the marketing mix in a foreign language.

9. The study of methods of motivation in the foreign language.

10. A study of the subject area of planning and control of marketing in a foreign
language.

TeMbl KOHTPOJbHBIX 3adaunii 1 CPC

1. Preparation of the review of a scientific article about the role of modern marketing in
a foreign language.

2. Preparation of a report on the topic: "Economic prerequisites for the development of
marketing."

3. Write an essay on the topic: "Specifics of marketing at the Kazakhstan

a foreign language. "

4. Development of the marketing mix, depending on the scope of activities in a foreign
language.

5. Preparation of the essay on the topic: "Marketing as a tool to improve the
competitiveness of enterprises” in a foreign language.

6. The development of the basic elements of communication policy on

enterprises in a foreign language.

7. To review the literature on marketing in a foreign language.

Kpurepuu ouneHky 3HaHMH CTYAEHTOB



DK3aMeHAIMOHHAs OICHKA MO JAWCIUIUIMHE OMPEIEISIeTCs KaKk CyMMa MaKCUMaTbHBIX
nokasareyiel yCHeBaeMOCTH IO pPYyOekHbIM KOHTpossiM (10 60%) U  uTOroBOM
attectanuu (9k3ameH) (10 40%) u coctasmnset 3HaueHue A0 100%.

I'paduk BBINOJIHEHHUS M CAAYH 3aJaHUH 110 TUCUUILIAHE

Ilenas n

Pexomennyem

IIponomxkurens

Bun dopma Cpox
COJZiep)KaHue ast HOCTb bannsl
KOHTPOJIA KOHTPOJIA caadu
3aaHusA JUTEpATypa BBIIIOJTHCHUS
. Describing a 2 KOHTaKTHBIX .
Speaking diagram [11, [4], [6] yaca Texymuii | 5,12 nvenenu 15
. [1]. [2], [3],
Writing Qescrlblng an [4], [5], [6], 2 KOHTAKTHBIX Texymmii | 6, 13 Henenu
object or process (71, [8] Jaca 15
Reading Reading
and comprehension [11. 141, [6], 3 KOHTAKTHBIX Texymmii | 4, 11 Henenu 15
. . [9] qaca
translating and translation
Practicing
Vocabulary, vocabulary and | KOHTAKTHAL 15
grammar grammar skills [1], 3], [5] PyGexuswiii | 7, 14 Hepenu
. . qac
test with multiple
choice test
; Assessment of the List of
Final
examinatio students’ recommended | 3 KOHTaKTHBIX Vrorouii B niepuon
knowledge of the | and additional yaca ceccun 40
n Course literature
Hroro 100

HonuTnka 1 npoueaypbl
[Ipn wm3ydyenun mucumiuivHbl «lIpodeccnonanbHO-OPUEHTUPOBAHHBI WHOCTPAHHBIN
A3BIK» MIPOLLY COOMIOAATH CIEAYIOLINE TPaBUIIA:
1. He onaznpiBaTh Ha 3aHATHSL.
2. He mpomyckaTh 3aHsATUSL 0€3 yBa)KUTEIbHOW NMPHUUYMHBI, B cily4yae OOJE3HU MPOIILY
NPEJICTaBIATh CIIPaBKY, B IPYTUX CIydasiX — OObSICHUTEIbHYIO 3aIHCKY.
3. [Ipomy1iiieHHbIEe MPAKTUUYECKHE 3aHATHSI OTpadaThIBaTh B yKa3aHHOE MPENojaBaTesieM

BpeMs.

4. CornacHo KaJeHIapHOMY I'pauKy yueOHOTO MpoIecca cAaBaTh BCE BUIbI KOHTPOJIS.
5. DBBITh TEPIUMBIMH, OTKPBITHIMH M JOOpOXKETATEIbHBIMU K COKYPCHUKAM U
MIPETIOIaBaATEIISIM.

Cnucoxk 0CHOBHOI1 JIMTEPATYPHI
1. Cate Farrall, Marianne Lindsley. Professional English in Use:
Marketing. - Cambridge University Press, 2008. - 144 p.
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3. barues I'.JI., TapaceBuu B.M., Aun X. MapkeTUHT: y4eOHUK JJisd BY30B.
3 uzn. CII6.: IMutep, 2007.
4. bapkosckuit A.b. English-Russian dictionary of computers and
programming. -M.: Pyc. 3., 1989. — 332, [l]c.




5. Boeckner K. Oxford English for Computing. - Oxford: Oxford
University Press, 1999, —212p .

6. Glendinnmg Eric H. Basic English for Computing. - Oxford: Oxford
University Press, 1999. - 128 p.

Cnucok 10NMOJHUTEIbHOM JUTEPATYPbI

7. Ilpo3oposckuii C, English for Marketing Managers. -244p.

8. Boyd, W. Harper. Marketing Management.- Boston, 1990
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u3n., 191c.
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®opymMm, 2011-160 cTp
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