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ITon cunmaTramachl

«Kocibu-0arnapianrad meTesa TUT» MoHI OoJaliak MaMaHIbIKThIH
EPEKIICTKTEPIHE COMKEC KYPaCThIPhUIFaH MIETEN TUTIH CTYACHTTEPre OKBITYIBI
MakcaT €TeTIH almnbl OutliM Oepy OarnapiamachlHa €HI'€H MIHJAETTI HET13T1 MOHIEP
[UKJIBIHA KIPETIH MiHAETTI KOMIOHEHT JKeKke >KOHE asKTallFaH KypcC PEeTiHAe
YCBHIHBUIBINT OTBHIPFaH OYJI IOH MaMaHbIK OOMBIHIIIA KOCHIMIIIA aKMapaT ajiy MeH
KEKEe TYJIFajIap/iblH 63 MaMaH/IbIFbIH IETEN TIJIH TEPEHIeTEe OKU OTBIPBIN TyOereni
MEHTrepyiHe OarbITTaJIFaH.
IIonHIH MaKcaThI
KypcThiH Heri13r1 MakcaThl TEOPUSUIBIK OLTIMI1 KEHEUTY JKOHE TePEHIETY, COHIai-aK
Koci01 canaja meT TUTIH UTepyAiH TOKIPUOETIK JaFIbUIapIH KETUIIIPY OOJIBIM
Tabbu1aael. COHBIMEH KaTap, KociOu- OaFrbITTaJIFaH MIET Tl Kypchl « MapKeTHHT
MaMaH/J1aFbl aHBIKTAWTHIH OOJaIIaK Kaci01 KbI3SMETTI JKYy3€re achlpy YIIiH HKETKUTIKTI
TUIIIK KY31peT IeHreliHe KEeTY/ 11 )KY3€Te achlpabl.
IIon mingerTepi
Ochbl IOH/I1 OKY HOTHIKECIHIE CTYJICHTTED:
TYCIHIK aJTybl KEPEK:
o MapKETHUHT OOJBICHIHAA OKBITBUIFAH KOCIOM TaKbIphINTap MIEHOEpIHAEr TUIAIK
KATBIHACTHI OPTYPJIl Karnaijapaa 3 OilapblH OUIAIpY YIIIH MIET TUTIH MaijanaHa
ajyra YUpery;
o dbupma KbI3METIHJIETT MAapKETHHITIK IIenriMaepl KaObLajay VIIIH XaT IeH
CoeMIIeCy TiH JICKCUKATBIK-TPaMMATHKANIBIK JIaFAbIIapbIH KAJIBIITACTHIPY;
° HIET TUTIHET1 CO3/IIK-aHbIKTaMaJIbIK 9UOMETTEep MEH KoC10M TEPMUHOJIOTHUSIMEH
AKYMBIC ICTEH aiy;
o ©3/IT1HEeH OLTIM ajy JaFbUTapbIMEH, OM-0pICiH KEHEUTYMEH, KOC10u Ky3ipeTiH
1H eciMiMeH OallIaHBICTHI CTYACHTTE/IIH JKeKEe KaCUETTEPiH opi Kapail KeTUAIpy.
bepinren noHHIH OKBITY O0BEKTIIEP! KOCiOU- OaFbITTaIFaH JIEKCHKA, KaciOu
TEPMUHOJIOTHS, aHIaTajaapbl, KoHGepeHusara OassHaaManapapl, FEUTBIMA MaKatapbl
KJIBINTAaCTBIPYIBIH FHUTBIMUA CTUJIBACPI OOJIBIT TaObIIa IbI.
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bepinren moHHIH OKBITY 9/11CTEP1: aHAIUTUKAJIBIK, TUATEKTUKAIIBIK, FHUIBIMU- 3ePTTEY
xoHe T.0.
bepinren moHi OKy HOTHXKECIH/IE CTYACHTTED:
011yl Kepek:
—KociOM TypFblja IIETeN TUIIHIH JICKCUKAIBIK JKOHE TpaMMaTHKAJIBIK
MUHUMYMBIH, MADKETHHT cajachl OOWMBIHIIA MIETEN TUTIHAETT TEPMUHOJIOTHSIHBI
icTel amybl Kepek:
—IIeTeN TUTIHAE epKiH COUJIeH amy/bl, KociOu ceisiey IeHOEepiHae MOTIHIEpIi
’az0allla JKoHE aybl3lIa ayaapylbl YHbIMAACThIpa aiy,
MPAKTUKAIBIK MAIIBIKTAHYBI KEPEK:
— ICKepJTIK, aKMapaTThIK JKOHE KociOm JeHreimeri xabapiapasl ManbIMaay >KOHE
THIHAAQY OapbhICBIH/IA TYCIHY; MAPKETHHT CaJachlHIa KOCIOM NEHTeHe MUaoTThI
’KOHE MOHOJIOITHI TYpPFbIa ceijece aiy; OepuireH mMarepuaigaH MaHbI3IbI
aKMapaTThl XUHAKTAY MaKCaThIHAA ICKEPIIK >KOHE FBUIBIMHU — TEXHUKAJBIK
KY>KaTTap/ibl OKY >KOHE OHBbI KOCIOM ceiyiecy/ie KOJJIaHy; PECMH >KoHE KociOu
TEPMUHEP/Il KOJJaHA OTBIPBIN Kazy

«Koci01-0OarpITTaiIFal mIET TUI MOHI MIETEN TUINHIE MaMaHIBIKTBIH MOHIIK
calachlH OKBITYJIbI YWFapaabl KoHE OKBITYABIH MojemiHiy JKanmbleyponaibik
cranaaptel B2 nedreiiine colikec keneni (6a3anbik cranmapt aeHreni (I yiarTeik
cranaaptTeik- 1-¥C). Tlonai meHrepyre OaillaHbICThl OOJDKaMIIBI HOTHXKENEP
JUHTBUCTUKAIIBIK, MpPAarMaTUKalbIK J>KOHE OJEYMETTIK MOJEHU KY3IPETTUIIKTEP/IIH
Kypamjac OeJiKTepl peTiHAe CTyJAeHTTep OolbiHAa OLTIM, OUTIK KoHE JaFabLIapibl
KQJIBIITACTBIPY Il KapaCThIPAIBI.

[IoHa1l OKY HOTHIKECIHJE CTYACHT ©31HIH KOCIOM 1C-9pEKETIH OWJarblIail 1CKe
aceIpy YLIIH TOMEHJIET1 co3 OUTIKTEPIH MEHIepyl THIC:
aumanvim JHcoHe MulHOANbIM dPEeKeminoe:
- PENpOIYKTUBTIK JKOHE TMPOJYKTUBTIK CHUIATTAaFbl Oip-OipiMEH  JIOTHKAJBIK
OailmaHpIChl 0ap opaibIMIap KYpacThlpy, COHBIH apachlHJa aJbIHFaH aKmaparka
OalIaHBICTBI 63 KO3KapachlH HET13/1el 011y,
- MaMaH/IbIFBl OOMBIHIIIA XabapiiaManap >koHe OasHaamanap »acai oury;
- ICKepH Kelicce3liepl Kyprizyre OailIaHbICThI OTKEH TUT MaTepualapblH KOJJAaHa
oiny;
- OHTIMEJIECYIIIl CEPITIHIH YIATTHIK MOJIEHU EPEKIIETIKTepIH ecKepe OThipa Oeipecmu
Typle Tuigece Ouly, COHBIH I1lIHAE OlpHEelle aJaMHBbIH OHIIMECiHe apajaca Oy,
OHIIME JKENICIH peTTeil Ouly, oHIIMeH1 Jep Ke3iHAE TOKTara Ouly, y3UIil KEeTKeH
OeilpecMH QHTIMEHI KaJFacTeIpa OuTy;
- T9JIeNIepAl KeNTipe OThIpa ICKEePIIIK HET13/1eT1 CyX0aTThl Kyprize Ou1y;
- TOI aJIJIbIH/A COWJICHTeH CO3J1, OHBIH 1MIIH/AE aKMapat >KEeTKI3Yy/IH Ka3ipri 3aMaHFbl
KYpaJIapblHbIH KOMETIMEH OepuIreH MaIIMETTep/Il TYCiHe Ouy;
- TeJIeANIAP KOHE PaU0 aPKBIIbI OEPUIreH aKmapaT MoIIMETTEP/Il TyCiHe O1y;
OKBLIbIM JHCIHE HCA3LLILIM OLIIKMePI CanacblHoa:
- MaMaH/IbIK OOMBIHIIIA 9eOUETTI OKBITI TYCiHE OLITy;
- Oacrnace3s xoHe FamamTop KemciHeH aKnapaTThlK MANiMeTTepi Taba Oiy;
- pecMu xkoHe OelipecMu XaTTap/Ibl JKasa Oiy;
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- JKeJeNn XaT, HycKay, KemicIMIIapT, jKocmap, TyHiHAeMe, TarchIpbic, pedepar
KypacTbIpa Ouy;

- cayaliHama, JIeKJIapanusiapIsl TOJIThIpa 01y,

- YCHIHBUIFaH Mocesie OOMBbIHIIA ©3 TIKIPIH JAJICNJICPMEH HET13/eN KeTKi3ze O1Ty;

- xkaszbama Typae (dakTiepAl IIBIFApMAIIBLIBIK — HETi3/le  Tajjamd, —oJap.ibl
KOPBITBIH IbLIAN O1TY;

ayoapma canacvioa:

- ICKeJTIK XaTTap bl METEeN TUTIHe, aHa TUTIHEH IIeTeN TUTIHE ayaapa Ouy;

- KOCiOM TaKBIPBINTAFBl KY)KaTTap, Makaiajap koHe T.0. Marepuaimapisl KhICKaIia
KOHCIIEKT KOHE aHHOTAIMs TYpPIHJE LIeTeN TUIIHEH aHa TUTIHE, aHa TUTHEH IIeTell
TIJIIHE ayIapyIbl )Ky3ere ackipa Oiy;

epammamura 6apvicblHOa:

* Present Perfect Simple and Present Perfect Continuous

* Past Simple and Past Continuous and Past Perfect

* Question tags

« Will/going to, Present Simple, Present Continuous for the future

* Future Perfect

* Phrasal verbs

« Zero, first, second and third conditionals

» Wish and if only

* Passive

* Compounds of some, any, no, every.

* Reported speech

* Relative clauses

» Conjunctions: although, despite, in spite of, otherwise, unless

* Modals: present and perfect

« Always for frequency/+present continuous

IIpepexBusurrep
byt moHmi oKy yiniH keneci mouaepai urepy Kaxer: «Iller Timi» B1aenreiinmeri
OakanmaBpuaT KypChbl

IHocTpexkBu3uTTEp

«Kaci0u-0arpITTasFaH MET TUT» MOHIH OKY Ke31HJIe ajblHFaH O011iM « MapKeTUHI»,
«DupmMma 1K xKocnapaay», «Kyhemnik tanaay xoHe Kyle TEeOpHsIChl» MOHAEPIH
urepy Ke3iHae KOJIJaHbLIa/Ibl

IIoHHIH TAKBIPBINTHIK KOCIAPLI

Cabak Typiepi OoifbIHIIIa €HOEK KOJIEMITIT1, caF
MpaKTHUKaJI
Jlopic BIK

Tapay ataysl, (Takbinrap) 3epTXaHa-

JIBIK,

COOX | COX




1 Introduction to the subject area of
specialty marketing.

Text: The marketing mix.

Grammar: Past Time: Past Simple, Past
Continuous, Past Perfect, used to, would;

2. Formation of professional marketing
glossary of key terms. Professionally-
oriented foreign language as a discipli-
nary phenomenon service marketing.
Text: SWOT analysis.

Grammar: Present Perfect Simple and Pre-
sent Perfect Continuous, Past Simple;

3. Study of the role and place of market-
ing in the organization, the require-
ments of the modern marketer. Text:
Marketing strategy and marketing plan.
Grammar: Will, going to, Present Simple,
Present Continuous for the future. Future
Perfect

4. The evolution of the emergence and
development of marketing.

Text: Marketing ethics.

Grammar: Phrasal Verbs | (transitive and
inseparable)

5. Special professionally-oriented mate-
rial for the study of the general charac-
teristics of modern marketing.

Text: The market environment.

Grammar: Phrasal Verbs Il (transitive and
separable, intransitive)

6 Basic concepts of marketing research.
Text: Legal aspects of marketing.
Grammar: Zero, first, second and third
conditionals

7. Basic categorical conceptual appa-
ratus of studying marketing environ-
ment. Professional foreign language for
learning the basic functions of market-
ing.

Text: Research.

Grammar: Wish and if only

Review 1

8 Consumer behavior in the commaodity
markets.

Text: New product development.
Grammar: Passive

9 Basic concepts and terms of market
segmentation. Text: Brainstorming.
Grammar: Compounds of some, any, no,
every

10 The concept and the basic elements of
the marketing mix.




Text: Product and service type.
Grammar: Conjunctions: although, despite,
in spite of , otherwise, unless

11 A study of the domain of planning 2 2 2
and control of marketing.
Text: Product life cycles.

Grammar: Reported speech

12 Orientation in the texts in a foreign 2 2 2
language in the field of marketing.
Text: Selling products and services.
Grammar: Relative clauses

13 Speech in professional communica- 2 2 2
tion and academic writing in profession-
al language

Contact professionally oriented foreign
language disciplines.

Text: Branding.

Grammar: Conjunctions: although, despite,
in spite of , otherwise, unless

14 Professional foreign terminology in 2 2 2
the field of educational and socio-
economic disciplines. The transfor-
mation and differentiation of profes-
sionally oriented foreign.

Text: Brand values.

Grammar: Modals: present and perfect
Review 2

15 The concept of differentiation profes- 2 2 2
sionally-oriented vocabulary of a foreign
language on the application.

Text: Market segmentation.

HUTOrIO: 30 30 30

IIpakTUKaJBIK (CEMUHAPJIBIK) cadaKTap TiziMi

1. Specialization of marketing in a professional foreign language.

2. Using a professional dictionaries for the development of the basic concepts of mar-
keting functions in a foreign language.

3. The evolution of the emergence and development of marketing in a foreign lan-
guage.

4. Basic concepts of evaluation factors of marketing environment of the organization
in a foreign language.

5. Methods of marketing research in a foreign language.

6. professional terms in a foreign language in basic marketing strategy of the compa-
ny.

7. Professional terminology used in the field of market segmentation.

8. The study of the basic elements of the marketing mix in a foreign language.

9. The study of methods of motivation in the foreign language.

10. A study of the subject area of planning and control of marketing in a foreign lan-
guage.



COXK-re apHajran 0aKbLIay TANICHIPMAJIAPBIHBIH TAKBIPBINTAPbI
1. Preparation of the review of a scientific article about the role of modern marketing
in a foreign language.
2. Preparation of a report on the topic: "Economic prerequisites for the development of

marketing."

3. Write an essay on the topic: "Specifics of marketing at the Kazakhstan
a foreign language. "
4. Development of the marketing mix, depending on the scope of activities in a foreign

language.

5. Preparation of the essay on the topic: "Marketing as a tool to improve the competi-
tiveness of enterprises” in a foreign language.
6. The development of the basic elements of communication policy on
enterprises in a foreign language.
7. To review the literature on marketing in a foreign language.

Crynenrrrep Ol1iMiH Oaranay KpuTepuiljiepi

[1oH GoiiblHIIA eMTHXaH Oarachkl MEKENIK OakbuIayaap OOMbIHILIA MAKCUMYM

kepcetkimTep (60%-ra neiiiH) MEH KOPTBIH]IbI aTTecTaTTayablH (emTuxaH) (40%-ra
JIel1H) cOMachl PETIH/IE aHBIKTAIA bl KoHe KecTere caiikec 100%-Fa aeitinri MoH 1

KYpauipl.

IIon OolibIHIIA OepijireH TanchbIpMAaJapibl OPbIHAAY MEH TANCHIPY KecTecl

Tamnceipma

P Ma3MyHBI A ¥3aK YP p
. Describing a dia- 2 KaThIHAC 512
Speaking gram [1], [4], [6] carar AFBIM/TaFBI arrranap 15
s _ | [ 21 [3],
Writing [_)escrlblng an ob [4]. [5]. [6]. 2 KaThIHAC AFBIMAZFBI 6, 13
ject or a process 171, [8] carar arranap 15
Reading Reading compre-
and translat- | hension and trans- (1], [[Aé]] [6]. 3 KaThIHAC AFBIM/IaFBI alf'T’alla 15
ing lation carar 1ap
Vocabulary Practicing vocabu-
" | lary and grammar 1 KaThIHAC . 7,14 15
grammar skills with multi- (1], 3], [5] carar Mexcenix arranap
test -
ple choice test
ITon ITon
MATCPHAIIBIHBIH | MATCPHATBIH 3 KaTbIHAaC Kopsr- Ceccus 40
Emtuxan UTrepuTyiH bIH .
. . cararTrap TBhIHAbI KE31HIC
TEeKCcepy UTepuUTyiH
TEeKCepy
bapabiFel 100

Casicar :KoHe nmpouexypaiapbl




«Kocibu-0arpITTanFan meT T MOHIH OKY Ke31HAe KelleCl epexenepal YCTaHy bl
CYpauiMbIH:

1 Cabakka Kenrikrey.

2 Cabakran goneni cebernci3 Kaamay, ayblpraH jkKaF/iaiijia aHpIKTama, aja 6acka
Karjainap/ia TyCIHIIpMe XaT YChIHY/IbI.

3 CabakThIH OapJibIK TYpJIepiHE KaThICY CTYJASHT MIHACTTEPiHIH KaTapblHA JKaTa Ibl.
4 Oky TIpoIIeCIHIH KYHTI30€IIK KECTECIHE CoiKec OapIblK OaKplIay TYPiH TaIlChIpy.
5 KaTpiciaran IpakTUKAIIBIK KOHE 3ePTXAHAIBIK cCa0aKTapAbl OKBITYIITBI KOPCETKEH
yaKbITTa OTey.
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