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XapakTepucTHKA JUCHUILINHBI

Huctumunaa “IIpodeccnoHalbHO-OpUEHTUPOBAHHBIN WHOCTPAHHBIA SI3bIK~ BXOJUT B

IIUKJI 0230BbIX JUCIUILIUH, SBISIFOITUXCS 003aTEIbHBIM KOMIIOHEHTOM JIJISl CTY/ICHTOB,

oOyuaroruxcst mo crnennanbHoctd 5SB051100 — «MapkeTuHr» U UMeEET BaKHOE

3HauY€HHE B (POPMUPOBAHUU Yy CIEIHAIMUCTOB B ATOM 00JacTH OOIIETEXHUYECKHUX,

OOIlIeHAayYHbIX U MPO(ECCUOHATBHO - JEATEIBHOCTHBIX KoMmmeTeHIH. CrocoOHOCTh

OCYIIECTBIIATh A(DPEKTUBHOEC HHOA3BIYHOE OOIIEHHE B XOje MNpo(eCcCUOHATBHON

NEATEIbHOCTU SIBJISIETCS Ba)XKHBIM KOMIIOHEHTOM TPO(ECCUOHABHONW IMOJArOTOBKHU

CIIEHHAIIACTA.

eab AMCUUIIMHBI

OCHOBHOW 1ENbI0 Kypca SBIsETCS paclIMpeHue U  yriyOJeHue

TEOPETHUYECKUX 3HAHUW, a TaKXE€ COBEPIICHCTBOBAHHE TNPAKTUUYECKUX

HAaBBIKOB BJIAJICHHUS WHOCTPaHHBIM HaBBIKOM B mpodeccuoHalbHOU cdepe.

Takxe kypc npodecCuOHATbHO-OPUEHTUPOBAHHOTO HHOCTPAHHOTO S3bIKA

peanu3yeT NOCTUKEHUE YPOBHS SI3bIKOBOM KOMIIETEHLHH, JOCTATOYHOTO

I OCylecTBIeHUs  Oyaymed  mpodeccuoHalbHOW  AEATEIBHOCTH,

onpenensieMo CIeNualbHOCThIO « MapKETUHT».

3agaun JTUCUMILIHHBI

e 00y4YeHHE HCMOJb30BAHUI0 MHOCTPAHHOTO $3bIKa JJIS BBIPAXXKEHUS CBOUX
MbICJIEH B pa3JIMUYHBIX CHUTyallusiX pedyeBoro oOOH[eHUS B paMKax
M3YYEHHBIX Tpo(eccuoHalbHbIX TEM B 00J1aCTU MapKETUHTA;

e (QopMuUpOBaHUE JIEKCUKO-TPAMMAaTUUYE€CKUX HABBIKOBIUCHMA U PEUYM I

NPUHITHUS MapKETUHTOBBIX PEUICHUUN B ACSITEIALHOCTU GUPMBI;

e YMEHHE MOJb30BATHCS CIOBAPHO-CIPABOYHOH JUTEPATYPOU U

npodeccuoHaIbHON TEPMUHOJIOTHUENH HA UHOCTPAHHOM SI3BIKE;

«JlaJbHEWIIEE COBEPUICHCTBOBAHUE JIMYHOCTHBIX KA4e€CTB CTYJEHTOB,

CBSI3aHHBIX C (OPMHPOBAHUEM HABBIKOB camM000Opa3oBaHUs, pacUIUpEeHUEM

Kpyro3opa, pocToM nNpo@eccuoHaIbHOW KOMIETEHIUH.

B pe3ynbraTte n3ydeHus 1aHHOW JTUCHMILUIMHBI CTYJAEHTHI JOJKHBI:

HMeTh NMPeACTaBJIeHUE O CIICHHAIbHON TEPMUHOJIOTUY MapKETUHT A,

3Hamy:



- IGKCUYECKUI ¥ TpaMMaTHIECKUA MUHUMYM WHOSI3BIYHOTO OOIICHUS
npo(eccHoHaIbHOTO XapaKTepa, TEPMUHOJIOTUIO HA HHOCTPAHHOM SI3bIKE B 00J1acTU
MapKETHHTa,
® OCHOBHBIC MOHSATHUSA U TEPMUHBI MAPKETUHTAa HA HHOCTPAHHOM SI3BIKE;
® METOJAUKY MPOBEACHUS KOHKPETHOTO0O MAapKETHUHTOBOTO HCCIIEAOBaHMUS,
TEOPETUUYECKHE OCHOBBI H3YyUYEHHUS NOTPEOUTENHCKOTO MOBEACHUS U
METOJUYECKHE BOMPOCH CETMEHTUPOBAHUS, MO3UIIMOHUPOBAHUS TOBapa;
pa3pabOTKU KOMIIJIEKCa MapKETHHTa TOBApOB M YCIYyr Ha MHOCTPAaHHOM
SA3bIKE;
e MpaBuJ CJIOBOOOpa3oOBaHUS, JEKCUUYECKUX €JUHUI], TEPMHUHOJOTHUH,
XapaKTepHOU A MPOYECCHU «MapPKETUHTY;
WHOCTPpAHHBIK  SA3BIK B  00BEeMe, HEOOXOIXMMOM AN  MOJYYCHUS
npodeccuoHalTbHOM HHpOpMANuM U3 3apyO0CKHBIX UCTOYHUKOB U OOIICHUS
Ha npodeccuoHalbHOM ypPOBHE.
ymembp:
- OPraHU30BbIBaTh PEUEBYIO AEATEIBHOCTh HA HHOCTPAHHOM SI3bIKE, BBITIOJIHSTh
MMCbMEHHBIN U YCTHBIN NIEPEBOJI TEKCTOB B paMKax Mpo(peCcCUOHAIBHON chepbl
OOIICHHS,
- ICMOJb30BaTh TEPMHUHOJOTHIO MAPKETUHIA HA HHOCTPAHHOM SI3BIKE,
NPEIYyCMOTPEHHON TEMAaTUYECKUM COJEpKAHUEM Kypca;
NPUMEHSITh OCHOBHBIC MOHSATHUS, IPUHIIUIIBI, METO b MapKETUHTOBOMU
NEeSTeNbHOCTHU JJIsS aHallu3a W pelieHuss npodjieM B KOHKPETHOH
AKOHOMUYECKON CUTyalluu HAa UHOCTPAHHOM S3bIKE;
MPOBOJAUTHh KOHKPETHBIE MAPKETUHTOBBIE UCCIIEA0OBAHUS 1O
HHTEpecyrme npodieMe ¢ MpeaOoCTaBICHUEM KPATKOTO OTUYETA MO HEMY
Ha UHOCTPAHHOM SI3bIKE; MPOBOJUTH CETMEHTUPOBAHUE PBIHKA MO
pPa3JIMYHBIM MPUHIUIIAM U MO3UIMOHUPOBAHUE TOBapa, yCIAYTH Ha
MHOCTPAHHOM SI3BIKE;
pa3paboTaTh KOMIJIEKC MapKEeTHHTa MPUMEHUTEIbHO K KOHKPETHOMY
TOBapy HMJIM yCJIYre Ha UHOCTPAHHOM SI3bIKE.

- npuoGpecmu npaKkmuuecKue HaeovlKu':
- BOCTIpUATHS W TIOHMMAHHWS Ha CIyX COOOIICHUH ACIOBOTO, WH()OPMAIMOHHOTO U
npo(hecCHOHAFHOTO XapaKTepa; AUajJoTrHYecKOd M MOHOJIOTHYECKOW peur B Mpeaenax
poeCCUOHATTEHON JIEATETLHOCTH B 00JIaCTH MapKETHUHTA; YTCHUS JIEJIOBOM M HAYIHO-
TEXHUYECKON JOKYMEHTAIlMH, TpeaycMaTpuBaroliee H3BJICUYCHHE WHOpMaruu w3
MPOYNUTAHHOTO W €€ WCIOJB30BAaHUE B pEUYU; TMHCbMa OQPUIMATBLHOTO U
po(hecCHOHATFHOTO XapaKTepa.
- mepeBojia MPoGECCUOHAITBHO 3HAYMMOTO TEKCTa ¢ HHOCTPAHHOTO SI3bIKa HA Ka3aXCKUM
U PYCCKHUH M C Ka3aXCKOTO M PYCCKOTO Ha MHOCTPAHHBIN; MUCHMO, HEOOXOAUMOE JIsI
MOATOTOBKY MyOJTUKAIIHI, TE3UCOB M BEJACHUS TIEPETIHCKHU.
- TIEpEeBOJIa TEKCTOB MO CIEIUAIBLHOCTH; aHajdu3a JIMTEPATyphl MO CHENUaIbHOCTH,
COCTaBJICHHS 1 O(DOPMIICHHSI IETTOBBIX OyMar mpo(ecCHOHATLHOTO XapaKTepa.
CormacHo OOIIeeBpONEHCKON IIKajde YpPOBHEH BIIAJEHUS WHOCTPAHHBIMH
SI3BIKAMHU OCBOCHHE JTUCITUTUTHHBI «IIpodeccronanbHO-OPHUEHTHUPOBAHHBIN



WHOCTPAHHBIM $3BbIK» MPEAYCMATPUBAET JOCTH)KEHHE €BPOIEHCKOro YypoBHs B2,
COOTBETCTBYIOIIETO YPOBHIO 0a30BoM cranaapTHocTy (III HanMoHaNbHBIN CTaHAAPTHBIN
Il -HC).

JleckpuntopamMu ypoBHs 6a30BOM CTaHJAPTHOCTHU SBIISIFOTCS:

1. B obnacmu umenus: TOHUMaHUE TEKCTOB, TOCTPOEHHBIX Ha SI3IKOBOM MaTepuase
npodeccroHanbHOTo O0IIEHUs. BBICTPBIN TPOCMOTP TEKCTa MO CHENUATBHOCTH C
BBIJICJIEHUEM Ba)KHBIX JeTanei. OrnpeneneHue 3Ha4eHU HE3HAKOMBIX CJIOB MO
KOHTEKCTY U CTpYKType cioBa. Haxoxenue onpenenéHHon nHpopMaIuu, B TOM
qKClie, CIPAaBOYHOIO XapaKTepa

2. B obnacmu ayouposanus: TloHnmMaHue OCHOBHBIX MOJIOXKCHUN JIEKIUH, Oecen,
JOKJIa/I0B, KACAIOIINXCS MPOPECCUOHAIBHON AESTENBHOCTH.

3. B obracmu ycmuou KomMmyHuKayuu (8 MOHOI02UYeCcKol pequ): Y MEHUE JenaTh
SICHBIH, TOTUYHO TIOCTPOEHHBIN JOKJIA] Ha MPO(eCcCHOHANBHYIO TEMATHKY C
BBIJICJIEHUEM Ba)KHBIX MOMEHTOB, IPUBOAUTH JOBOJBI 3a M IPOTUB KaKOW- TO
ornpenenéHHON Touku 3peHus. JlaBaTh uéTkue, Oeribie cooOIeHus 0 001IUM
po(hecCuOHABHBIM BOIIPOCAM.

(6 x00e duanoea): yMeHue BECTH pa3roBop Ha MPO(eCCHOHATBHbBIC TEMbI Ha JOCTATOYHO
0ersioM ypoBHe. YMeHUE NOJYEPKHYTh JJUYHYIO 3aMHTEPECOBAHHOCTD B JIEIE,
OOBSICHUTH U MOJKPENUTH CBOIO TOUKY 3pE€HUS IIPU MOMOLIN HEOOXOAUMBIX JOBOJOB, HE
J01TycKasi TpyObIX rpaMMaTHYECKUX OITHUOOK.

4. B obnacmu nucbMeHHOU KOMMYHUKAYUY: YMEHUE TTUCATh 3CCE UM AOKIIA]l Ha

PO ECCHOHATIBHYIO TEMATHUKY, TPUBO/SI IOBO/BI 32 U MTPOTHUB KAKOK- TO OMPEAEIEHHON
TOYKHU 3PEHUS, OSICHSS TUTFOCHI U MUHYCHI BAPUAHTOB PEIICHUSI.

5. B obnacmu epammamuru:

* Present Perfect Simple and Present Perfect Continuous

» Past Simple and Past Continuous and Past Perfect

* Question tags

« Will/going to, Present Simple, Present Continuous for the future

* Future Perfect

* Phrasal verbs

* Zero, first, second and third conditionals

» Wish and if only

* Passive

« Compounds of some, any, no, every.

* Reported speech

* Relative clauses

« Conjunctions: although, despite, in spite of, otherwise, unless

» Modals: present and perfect

» Always for frequency/+present continuous

IpepexkBU3UTHI
Jns  u3ydeHWsT JTaHHOW JUCIUIUIMHBI HEOOXOJIMMO YCBOGHHE CIICIYIOIIUX
TVCIUIIIVH:

| Jucuuniauaa | HanmMenoBanue paszaenos (TeM) |




\ WMHoCTpaHHBIN S3BIK \

Kypc 6akanaBpuarta Yposens Bl

IMocTpekBU3UTHI

3HaHus, MOJTyYEHHbIE MPU n3ydeHuu aucuumuiunsl «lIpodeccronanbHo-
OPUEHTUPOBAHHBIN MHOCTPAHHBIN SA3BIK», UCTIOJIb3YIOTCS MPYU OCBOCHUH TUCIUILINH:
«MapkeTtunry», «BuyrpudupmMenHnoe mianupoBanue», « Teopust CHCTEM U CUCTEMHBIN

aHaJIn3».

TemaTnueckuil NJjIaH TUCHMILINHBI

HaumenoBanue pazjena (Tembl)

TpynoeMKocTb 1o BUAAM 3aHSATUM, Y.

JIEKIIUHA

IIpaKTHU4C
CKHEC

nabopato
pHBIC

CPCII

CPC

1 Introduction to the subject area of
specialty marketing.

Text: The marketing mix.

Grammar: Past Time: Past Simple, Past
Continuous, Past Perfect, used to, would;

2

2

2

2. Formation of professional marketing
glossary of key terms. Professionally-
oriented foreign language as a
disciplinary phenomenon service
marketing.

Text: SWOT analysis.

Grammar: Present Perfect Simple and
Present Perfect Continuous, Past Simple;

3. Study of the role and place of
marketing in the organization, the
requirements of the modern marketer.
Text: Marketing strategy and marketing
plan.

Grammar: Will, going to, Present Simple,
Present Continuous for the future. Future
Perfect

4. The evolution of the emergence and
development of marketing.

Text: Marketing ethics.

Grammar: Phrasal Verbs | (transitive and
inseparable)

5. Special professionally-oriented
material for the study of the general
characteristics of modern marketing.
Text: The market environment.

Grammar: Phrasal Verbs II (transitive and
separable, intransitive)

6 Basic concepts of marketing research.
Text: Legal aspects of marketing.
Grammar: Zero, first, second and third
conditionals

7. Basic categorical conceptual apparatus
of studying marketing environment.
Professional foreign language for learning




the basic functions of marketing.
Text: Research.

Grammar: Wish and if only
Review 1

8 Consumer behavior in the commaodity 2 2
markets.

Text: New product development.
Grammar: Passive

9 Basic concepts and terms of market 2 2
segmentation. Text: Brainstorming.
Grammar: Compounds of some, any, no,
every

10 The concept and the basic elements of 2 2
the marketing mix.

Text: Product and service type.

Grammar: Conjunctions: although, despite,
in spite of , otherwise, unless

11 A study of the domain of planning and 2 2
control of marketing.
Text: Product life cycles.
Grammar: Reported speech

12 Orientation in the texts in a foreign 2 2
language in the field of marketing.
Text: Selling products and services.
Grammar: Relative clauses

13 Speech in professional communication 2 2
and academic writing in professional
language

Contact professionally oriented foreign
language disciplines.

Text: Branding.

Grammar: Conjunctions: although, despite,
in spite of , otherwise, unless

14 Professional foreign terminology in the 2 2
field of educational and socio-economic
disciplines. The transformation and
differentiation of professionally oriented
foreign.

Text: Brand values.

Grammar: Modals: present and perfect
Review 2

15 The concept of differentiation 2 2
professionally-oriented vocabulary of a
foreign language on the application.
Text: Market segmentation.

HUTOIO: 30 30

IlepeyeHb NpakTHYECKUX (CEMUHAPCKHUX) 3AHATHH

1. Specialization of marketing in a professional foreign language.

2. Using a professional dictionaries for the development of the basic concepts of
marketing functions in a foreign language.



3. The evolution of the emergence and development of marketing in a foreign language.
4. Basic concepts of evaluation factors of marketing environment of the organization in
a foreign language.

5. Methods of marketing research in a foreign language.

6. professional terms in a foreign language in basic marketing strategy of the company.
7. Professional terminology used in the field of market segmentation.

8. The study of the basic elements of the marketing mix in a foreign language.

9. The study of methods of motivation in the foreign language.

10. A study of the subject area of planning and control of marketing in a foreign
language.

Tembl KOHTPOIBLHBIX 3aAaHuil 1 CPC

1. Preparation of the review of a scientific article about the role of modern marketing in
a foreign language.

2. Preparation of a report on the topic: "Economic prerequisites for the development of
marketing."

3. Write an essay on the topic: "Specifics of marketing at the Kazakhstan

a foreign language. "

4. Development of the marketing mix, depending on the scope of activities in a foreign
language.

5. Preparation of the essay on the topic: "Marketing as a tool to improve the
competitiveness of enterprises™ in a foreign language.

6. The development of the basic elements of communication policy on

enterprises in a foreign language.

7. To review the literature on marketing in a foreign language.

Kpurepuu oueHk# 3HAaHUH CTYAEHTOB

DK3aMeHallMOHHAS OLEHKA MO JUCHUIUIMHE OMPEACSIETCS KaK CyMMa MaKCHUMalbHBIX
MoKa3areyied yCIeBaeMOCTU MO pPyOekKHbIM KOHTpoJsiM (10 60%) U  UTOroBoOi
atrrectanum (3x3aMeH) (10 40%) u coctaBnsgeT 3HadeHue 10 100%.

I'pa¢gyuk BoINOJIHEHUS M C1a44 32IaHUN 110 TUCUMILIUHE

Buu Lens u Pexomennyem | Ilponoikurens Dopma Cpox
COJACPIKAHUC ast HOCTbH Bamnsr
KOHTPOJIA KOHTPOJIA caauyn
3alaHus JIMTCpAaTypa BBITIOJTHCHUA
. Describing a 2 KOHTaKTHBIX .
Speaking diagram [1]1, [4], [6] aca Texkymwmii | 5,12 nemenu 15
s [1]. [2]. [3],
Writing Ot?ngg?mr%sgss [41, [5], [6], 2 KOI::;;THHX Texymuii | 6, 13 Henenu
jeeore [7]. [8] 15
Reading Reading
and comprehension [1]. 141, [6], 3 KOHTAKTHEIX Texymmii | 4, 11 Henenu 15
. . [9] qaca
translating and translation
Vocabulary, Practicing | KOHTAKTHLL
grammar vocabulary and [1], [3], [5] ac PyGexuriii | 7, 14 Henenu 15
test grammar skills




with multiple
choice test
Final Assessment of the List of
... | students’ recommended | 3 KOHTaKTHBIX . B nepuon
examinatio knowledge of the | and additional Jaca Hrorospiii ceccun 40
n Course literature
Htoro 100

IMoauTuKa ¥ poUeAypPbI

[Ipu wmzydenun mucummuivHbl «lIpodeccrnonanbHO-OpUEHTUPOBAHHBI HWHOCTPAHHBIN
S3BIK» MPOIILY COOJII0/IATh CIeAYIOIIME MTpaBua;

1. He ona3npiBaTh Ha 3aHATHSL.

2. He nponyckaTh 3aHsATUSI 0€3 YBaXXUTEIHHOW MPUYUHBI, B CIy4ae OOJIE3HH MPOIILY
MIPEACTABISITH CIPABKY, B IPYTUX CIyYasiX — OOBSICHUTEIBLHYIO 3aIHCKY.

3. [IpomymieHHbIC MPAKTUYECKUE 3aHATHS OTPAOATHIBATh B YKa3aHHOE MPEIO aBaTeIeM

BpEMHI.

4. CornacHo kajeHaapHoMy rpaduxky yueOHOro mpolecca c/iaBaTh BCE BUIbI KOHTPOJIS.
5. BEITh TEpIUMBIMH, OTKPBITHIMH H JOOPOXKETATEIBbHBIMA K COKYPCHHUKAM |
MIPETIOIaBaATEIISIM.
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