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IIoH cumarraMachbl

«Kocibu-0armapimanrad meTes T IoHI OoJamiaKk MaMaHIbIKThIH
EpEKIICTIKTEPIHE COMKEC KYpacThIPhUIFaH MIETEN TUIH CTYACHTTEPre OKBITYIbI
MakcaT €TeTiH almnbl OuTiM Oepy OarnapiamachlHa €HT€H MIHJETTI HETi3T1 MOHIEP
IIUKJIBIHA KIPETIH MIHACTTI KOMIIOHEHT JKeKke JKoHE asKTalFaH Kypc peTiHe
VCBIHBUIBIIT OTBHIPFaH OYJI MOH MaMaHABIK OOMBIHIIIA KOCEIMITIA aKmapar ajly MeH
KEKe TYJIFaiap/iblH 63 MaMaHAbIFbIH LIETEIN TIIIH TEPEHIETE OKU OTBIPBIN TyOerensi
MEHIrepylHe OarbITTaIFaH.

ITonHiH MaKcaThl

KypcThbiH Heri3ri MakcaThbl TEOPHUSIIBIK O1T1M/II KEHEUTY KoHE TePEHIETY, COHIai-aK
Koci01 canaja 1IeT TUTIH UTepyAiH TIKIPUOETIK AaFIbUIapbIH KETIIAIPY OObII

Tabbu1apl. COHBIMEH KaTap, KaciOu- OarbITTaJIFaH MIET Tl Kypchl « MapKeTHH»

MaMaHaFbl aHBIKTAUTBIH O0JIaIak KociOl KbI3METTI JKY3€Te achlpy YIIIH KETKITIKTI
TUIIIK KY31peT JICHreHiHe KEeTY/ 11 )KY3eTe achIpabl.

IIon mingeTTepi

Ochbl IOH/II OKY HOTHIKECIHAC CTYICHTTED:

TYCIHIK aJTybl KEPEK:
[ ]

MapKETHHT OOJIBICHIHJIAa OKBITBUIFAH KOCIOM TaKbIphINTAp IISHOSPIHIET! TIIIIK

KATBIHACTBI QPTYpPJIl Karjnaijapaa 3 oislapblH OUIAIpY YIUIH LIET TUIH MaijanaHa

anyra yupery;

ceilyiecy/IiH JIEKCUKAJIbIK-TPAMMATUKAIBIK JIAF AbLIIAPbIH KAJBINTACTHIPY;

’KYMBIC iCTeH ay;
[ J

bepinren moHHIH OKBITY O0BEKTUIEP] KOCIOM- OaFbITTAJIFaH JIEKCUKA, KOCIOU
TEPMUHOJIOTHS, aHIaTIajaapbl, KoHGepeHIusara OassH1aManapapl, FEUTBIMA MaKaIap bl
KQJIBINTACTBIPYIbIH FHUIBIMU CTUJIBAEP] OOJIBIT TaOBLIA b,

(dupma KbI3METIHJETl MAapKETHHITIK IMIemiMaepl KaObLiaay YIUIH XaT IMEeH
ST TUTIHIET1 CO3/IIK-aHbIKTaMaJIbIK 9JUOMETTEeP MECH KOCiOU TEPMHHOJIOTHUSIMCH

©3/ITrHEeH OLIIM ajy JaF/bUIapbIMEH, OM-0pICIH KEHEUTYMEH, KOC10U Ky31peTiH
1H ©CIMIMEH 0alIaHBICThI CTYJEHTTE/IIH KeKEe KaCUETTEPIH opi Kapail KeTUIIIpy.
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bepinren moHHIH OKBITY 9/11CTEP1: aHATUTUKAJBIK, JUATIEKTUKAIIBIK, FEUIBIMH- 3ePTTEY
xoHe T.0.
Bbepinren moHai 0Ky HOTHKECIH/IE CTYACHTTEP MIHCTTI:
011yl Kepek:
—KociOM TypFblja IIETeN TUIIHIH JICKCUKAIBIK JKOHE TpaMMaTHKAJIBIK
MUHUMYMBIH, MADKETUHT cajachl OOWBIHINA IIEeTeN TLTIHAETI TePMUHOJIOTUSHBI
iCTeH amybl Kepek:
—IIeTeN TUTIHAE epKiH COUJIeH amy/bl, KociOu ceiiiey meHOEepiHIe MOTIHIEpi
’az0ara >KOHE aybI3lia aynapynbl YHABIMAACThIpa aiy;
MPAKTUKAIBIK MAIIBIKTAHYBI KEPEK:
— ICKepJTIK, aKMapaTThIK JKOHE KociOm JeHreimeri xabapiapasl ManbIMaay >KOHE
THIHAAQY OapbhICBIH/IA TYCIHY; MAPKETHHI CalachlHIa KOCIOM JIEHTeHe MHUaIoTThI
’KOHE MOHOJIOTTHI TYPFBIJIa Ceiyiece aiy; OepuIreH MaTepuaigaH MaHbBI3IbI
aKmaparThl KUHAKTAy MaKCaThIH/IA ICKEPIiK OHE FBUIBIMU — TEXHUKABIK
KY>KaTTap/ibl OKY >KOHE OHBI KOCiOM ceiyiecylie KOJIJIaHy; PECMH >KOHE Kociou
TEPMUHEP/Il KOJJaHA OTBIPBIN Kazy
XKanneieyponanblK 1IeTeN TUIAEPAl YiipeHy TajanTtapbiHa coiikec «Kociou-
OarbpITTaJIFaH MIET TUT» MOHIH MeHTepy B2 6azanbik crangapt (111 yiaTThIK
ctanaaptThiK- |11-¥C) neHreitine Ko )KeTKi3y KapacThIPbLUIAIbI.

Ba3zanbIk cTaHAAPTTHIK AeHreld (OUTIKTUTIKTIH JKaJIMBICYPONAIBIK IIIKAIACK]

Ooitbiaia B2 neHreiiine coMkec)

bazanpIK cTaHIApTTHIK ACHTEH JECKPUTITOPIIAPHI:
1. Oxy bapvicvinoa: kociOM MaMaHIBIKKa OaiJIaHBICTBI TUINIK MaTepuaiia
KYPacThIpbUIFaH MOTIHAL TYCiHY. MOTIH/II T€3 Kapamn IbIFy OApbIChIHIA MaHbI3/IbI
akmapatTel aHrapa Oury. KoHTeKCT OoiibIHIIA )KoHE CO3/I1H KYPhUIBIChIHA Kapaii
TaHbBIC €MeC CO3AEPAIH ayaapMachblH Oarampai ainy. HakTel akmaparTsl Taba 01y,
COHBIMEH Olpre aHbIKTaMaJIbIK CO3EP MEH CO3 TIPKECTEPIH aHFapa aiy.
2. Teiyoan myciny 6apvicbinoa: MaMmaHIbIFbIHA OANIaHBICTHI KOCI0M MOTIHAEP/IL,
JopicTep MEH OU-miKipaep/i, 6asHaaMaiap MeH KbICKa TYCIHIKTeMeNep Al ThIHaai
OTBIPBII, TYCiHE OLITY.
3. KommyHukayusHoll ayvbizua opmanapsl canacelHoa: (MOHOI02 OApblCbIHOQ):
Koci6m MamaHapIKKa OaiJIaHBICTHI aJIbIHFAH TaKBIPBITITHIK MOTIHACPTE,
TaKbIpBINTapFa OapJIbIK TaJanTapabl CaKTald OTHIPHII, OasHIaMa skacail ary, api 3
OMBIH allIbIK JKEeTKI3y. XKaJmbl MaMaHbIK OOMBIHIIIA MOCENIeNIepre aHbIK, 971 aKimapar
Oepe aiy.
(Ouanoe bapwicvinoa): Koci0M MaMaHIbIK OOMBIHIIIA OCPUIETIH TAKbIPBIITApFa Opail 03
OMBIH alIbIK JKETKI3ETIHCH Jopexeie SHIIMe-AYKEeH Kypa any. [ paMMaTHKaIbIK
Katenep xibepMecTeH op TYpJii TAaKbIPBINITAPFa 63 ONBIH aIlIbIK KETKi3€¢ OTHIPHIII,
alIbIK OHIIME Kypa aly.
4. JKazoawa kommynuxayus dapvicblHoa: K9Ci0W TaKbIPHIN OOMBIHIIA OassHIaMa
HEMece dcce ka3a OlTy, ©3 OWBIH alllbIK JKETKi3€ OTBHIPBIN 63 KO3KapachiH OUIAIpY,
MOCeJIeH] TIeTy YIIiH 63 KOMETIH YChIHA ay.
5. I pammamura bapviceinoa:
* Present Perfect Simple and Present Perfect Continuous
* Past Simple and Past Continuous and Past Perfect



* Question tags

« Will/going to, Present Simple, Present Continuous for the future
* Future Perfect

* Phrasal verbs

* Zero, first, second and third conditionals

» Wish and if only

* Passive

» Compounds of some, any, no, every.

* Reported speech

* Relative clauses

* Conjunctions: although, despite, in spite of, otherwise, unless
* Modals: present and perfect

« Always for frequency/+present continuous

IIpepexBusurTep
byt moHmi oKy yImiH keneci mouaepai urepy Kaxer: «Iller Timi» B1aenreiinmeri
OakayiaBpriaT KypChl

IHocTpexkBu3uTTEp

«Kaci0u-0arpITTasiFaH MET TUT» MOHIH OKY Ke31HJIe ajblHFaH O11iM « MapKeTUHI»,
«®upmMma 1K xKocnapaay», «OKyhenik Tanaay xoHe Kylhe TEeOpHsIChl» MOHAEPIH
urepy Ke3iHae KOJIJaHbLIa bl

IIoHHIH TAKBIPBINTBIK KOCIAPHI

Cabax Typ:epi OoWbIHIIIA eHOCK KOJIEMJIUIIT], caF

MMpaKTHUKaJI

Tapay ataysl, (TakpInTap)

Jopic

BIK

3epTXxaHa-
JIBIK

COOX

CoOX

1 Introduction to the subject area of
specialty marketing.

Text: The marketing mix.

Grammar: Past Time: Past Simple, Past
Continuous, Past Perfect, used to, would,;

2

2

2

2. Formation of professional marketing
glossary of key terms. Professionally-
oriented foreign language as a discipli-
nary phenomenon service marketing.
Text: SWOT analysis.

Grammar: Present Perfect Simple and Pre-
sent Perfect Continuous, Past Simple;

3. Study of the role and place of market-
ing in the organization, the require-
ments of the modern marketer. Text:
Marketing strategy and marketing plan.
Grammar: Will, going to, Present Simple,
Present Continuous for the future. Future
Perfect




4. The evolution of the emergence and
development of marketing.

Text: Marketing ethics.

Grammar: Phrasal Verbs | (transitive and
inseparable)

5. Special professionally-oriented mate-
rial for the study of the general charac-
teristics of modern marketing.

Text: The market environment.

Grammar: Phrasal Verbs Il (transitive and
separable, intransitive)

6 Basic concepts of marketing research.
Text: Legal aspects of marketing.
Grammar: Zero, first, second and third
conditionals

7. Basic categorical conceptual appa-
ratus of studying marketing environ-
ment. Professional foreign language for
learning the basic functions of market-
ing.

Text: Research.

Grammar: Wish and if only

Review 1

8 Consumer behavior in the commodity
markets.

Text: New product development.
Grammar: Passive

9 Basic concepts and terms of market
segmentation. Text: Brainstorming.
Grammar: Compounds of some, any, no,
every

10 The concept and the basic elements of
the marketing mix.

Text: Product and service type.

Grammar: Conjunctions: although, despite,
in spite of , otherwise, unless

11 A study of the domain of planning
and control of marketing.

Text: Product life cycles.

Grammar: Reported speech

12 Orientation in the texts in a foreign
language in the field of marketing.
Text: Selling products and services.
Grammar: Relative clauses

13 Speech in professional communica-
tion and academic writing in profession-
al language

Contact professionally oriented foreign
language disciplines.

Text: Branding.

Grammar: Conjunctions: although, despite,
in spite of , otherwise, unless




14 Professional foreign terminology in 2 2 2
the field of educational and socio-
economic disciplines. The transfor-
mation and differentiation of profes-
sionally oriented foreign.

Text: Brand values.

Grammar: Modals: present and perfect
Review 2

15 The concept of differentiation profes- 2 2 2
sionally-oriented vocabulary of a foreign
language on the application.

Text: Market segmentation.

HUTOrO: 30 30 30

IIpakTuKaJBIK (CEMUHAPJIBIK) cadaKTap Ti3iMi

1. Specialization of marketing in a professional foreign language.

2. Using a professional dictionaries for the development of the basic concepts of mar-
keting functions in a foreign language.

3. The evolution of the emergence and development of marketing in a foreign lan-
guage.

4. Basic concepts of evaluation factors of marketing environment of the organization
in a foreign language.

5. Methods of marketing research in a foreign language.

6. professional terms in a foreign language in basic marketing strategy of the compa-
ny.

7. Professional terminology used in the field of market segmentation.

8. The study of the basic elements of the marketing mix in a foreign language.

9. The study of methods of motivation in the foreign language.

10. A study of the subject area of planning and control of marketing in a foreign lan-
guage.

CO’K-re apHairan 0aKkbLI1ay TANCHIPMAJIAPBIHBIH TAKbIPBIITAPHI

1. Preparation of the review of a scientific article about the role of modern marketing
in a foreign language.

2. Preparation of a report on the topic: "Economic prerequisites for the development of
marketing."

3. Write an essay on the topic: "Specifics of marketing at the Kazakhstan

a foreign language. "

4. Development of the marketing mix, depending on the scope of activities in a foreign
language.

5. Preparation of the essay on the topic: "Marketing as a tool to improve the competi-
tiveness of enterprises™ in a foreign language.

6. The development of the basic elements of communication policy on

enterprises in a foreign language.

7. To review the literature on marketing in a foreign language.



Cryaenrrrep OiiMin 0aranay Kputepuiijaepi

[Ton GolibIHIIa eMTHXaH Oarackl MeXeIiK Oakpliaynap OOHBIHIIIA MAKCUMYM
kepceTkimTep (60%-ra faeilin) MeH KOPThIHABI aTTecTaTTay bl (eMTuxaH) (40%-ra
JIel1H) cOMachl PETiH/E aHBIKTAJIa bl KoHe KecTere coiikec 100%-Fa aeitiHri MoH i

KYpau/bl.

IIoH OojibIHIIA OeplIreH TANCHIPMAJIAPAbI OPbIHAAY MEH TANCHIPY KecTecl

Tarnceipma
BaKBIJIiay MAKCATI MEH ¥CI;IHCI>6IJ12TI>IH O;;I)IHI[ay EaKLIniay Taélcgbilpiy Bam
TYP MagMYHEL Je0ueT Y3aKTBIFbI TYP Mep3IM
. Describing a dia- 2 KaTblHAaC 5,12
Speaking gram [1], [4], [6] carar AFBIMIaFrEI arrTamap 15
. [ mEE
Writing D_escrlblng an ob [41. [51. [6]. 2 KaTbIHAC AFBIMARFBI 6, 13
Ject or a process [7], [8] carar arnraiap 15
Reading Reading compre-
and translat- | hension and trans- (1], [[Aé]] [6]. 3 KaTbIHAC AFBIMIaFBI alf'T’alﬂla 15
ing lation carar P
Vocabulary Practicing vocabu-
" | lary and grammar 1 KaThIHAC . 7,14 15
grammar | o L with mutei- | (1 131 [0 carat Mexemik | o nap
test .
ple choice test
IIon IIon
E MATCPUATIBIHBIR | MATCPUATILIH 3 KaTblHaC Kopsr- Ceccus 40
MTHUXaH Urepuryin bIH .
.. cararrap TBIHbI KE31H/JIC
TEeKcepy UTrepuIyiH
TEeKCepy
bapnbirsl 100

CasicaT ’JHe npoueaypaiapsl

«Kaci0u-0arpITTasFaH MIeT TUT» MOHIH OKY KE31HJIE KeJleCl epexKesiepl YCTaHyAbl
CYpaMBbIH:

1 Cabakka Kenrikmney.

2 Cabakran monenji cederncis Kaamay, ayblpraH jKaF/1aiiia aHpIKTama, aja 6acka
JKarannapaa TyCIHAIpME XaT YChIHYIbI.

3 CabaxThIH OapJbIK TYpJiepiHEe KAThICY CTYACHT MIHACTTEPIHIH KaTapblHa KaTa/bl.
4 Oxy mpoIIeciHIH KYHT130€IK KeCTeCIHEe ColKec OapiblK OaKplIay TYPIiH TarcChIpy.
5 KaTpicmiaran mpakTHUKAJIBIK dKOHE 3€PTXAHAIBIK ca0aKTapAbl OKBITYIITBI KOPCETKEH
yaKbITTa OTey.
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